305 Spin Client and Project Inquiry Survey

Thank You for your interest in 305 Spin.  This form will help us better understand and define the goals of your website.  This is a two part form that is designed to save you time and get your initial thoughts to define your website needs.  The second portion of the form will help us in determining scope and our design efforts.  Please provide as much detail as possible and if you’re unsure on how to respond, please let us know.  Part 2 can be completed now or later depending on your comfort level.  
Part 1 (Define your website goals)
MESSAGE
1. What is the name of your company and your current (or intended) website address (URL)?
2. Please describe your company’s purpose (mission statement) and what you feel is your principal market and competitive advantage? 

3. What is the primary message you wish to convey with your site?

4. What are the main objectives and goals you hope to achieve with a website?

5. Please describe your existing audience (age, occupation, income level, purchasing habits and level of internet connectivity)?

6. What types of additional audiences do you seek to attract?

PERCEPTION
1. Use three adjectives to describe your ideal website?

2. Is this different than current image perception?
3. Do you have or can you describe any visual elements or styles than can be utilized from existing marketing materials or collateral?

4. List any URLs of sites you find compelling.  What do you find most compelling about these sites?

Site 1: ________________________
Likes: _________________________________________
Site 2: ________________________
Likes: _________________________________________

Site 3:________________________
Likes: _________________________________________

5.  List URLs of competitor’s sites and briefly state what you like and dislike about their overall site.

ACTION
1. What is the primary action you wish the user to take from the main page of your site?
2. What is the primary action you want to see the user take before leaving your site?

Part 2 (Define scope and design efforts)

TIME FRAME
1. What is your intended launch date for the new site?
2.  Are there any outside considerations that might affect the schedule?
 (For example PR Launch, trade show, annual report)

 3.  What are the main reasons for designing or redesigning your website?

(For example: new business model, outdated site, expanded services, new product models)

4.  What is the estimated budget range for this project?

CONTENT / COMPOSITION
1.  What are the key items you wish to have available to the user on every page?
2.  How important is it to maintain your current look and feel, logo, and branding?

3.  Describe visual elements or content that should be utilized from the current site or marketing materials (logo, color scheme, navigation, naming conventions).

4.  Do you have existing content prepared in electronic media and what type of media is it (Adobe, MS Office (Word/Power Point) media, JPEG/TIF Images)?

5.  List the initial sections of the website that you would like to include (i.e. About Us, Contact, Service(s), Product (s), Product Line, etc.)

SCOPE
1.  Do you foresee the site expanding in the future and in what way?

2.  What is your preference for the amount of images being displayed on each page of the website?

3.  What is your preference for the number of videos being displayed from the website?

4. Will you require other specific programming needs? Please describe in detail.

(For example: search capability, social networking links, photo galleries, e-commerce/donations)

CONTACTS
1.  Who else from your organization can we expect to hear from or contact regarding the website?
Name:


Title:


Telephone

E-Mail:

____________

_____________
____________
_
________________________

____________

_____________
____________
_
________________________

____________

_____________
____________
_
________________________

____________

_____________
____________
_
________________________

2.  Who will be updating the site through the Content Management System (site administration feature)? What is the level of their technical, design and writing experience?

OTHER SERVICES

1.  What are your expense costs for promotional printing?

2.  Would you be interested in saving printing costs by utilizing our Mail-Man services?  This service facilitates promotional e-mailing, utilizing your branding preferences to participating customers and clients.
ADDITIONAL NOTES/COMMENTS

1.  Every customer is unique!  Please use the remaining space to address any other requests, concerns or questions that are important to you.

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

